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* "Why IOWA is One of
) the Richest Markets in the World

7L Ten per cent increase in 1924 crop
* walue making tetal of 564 millions
dollare.

The Jowa corn crop ia p‘nﬁlr:h
wvalue than the wheat crop of Canada

v or Argentine. )
Iewa is FIRST in per capita wesalth.
. Yowa is FIRST in number of auto-

mobiles on farms.

lown is FIRST in value of corn,
eats, horses, hogs, poultry and eggs.

Jowa is FIRST in walue of farm
lands and buildingu. -

Towa is FIRST in total value of
farm products.

Iowa iz FIRST in combined value
of live stock..

Iowa is FIRST in total value of
- farm property.

Iows is FIRSBT in percentage of
farm land improved. #

Jowa is FIRST in'low illiteracy.

Yowa is FIRST in farms oquippodi
with telephones d
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N o Much has been said about “Sesling the Pet of Oeld at the End of .the ' -
: Rainbow,” and “The Grass. on'the Other Fellow’s Yard Always Looking ) 7
Greener,” but a few cenditions exieting in Iowa to-day are the best examples p Ak _ . -
of these proverbs. Therefore this message is directed te those few Iowa ¢ , . !
Manufacturers who are now merchandising foreign maerkets at a much . T
greater selling cost than is necessary in their home state-~JOWA—ens of “

the richest in .the wesld. -

NALYSIS of a c~ontemplated market is of vital import-  listed below will actually help you gain proper distribution” =~ - - . oo

.ance. A brief outline of the important factors neces-
sary for a successful merchandising campaign has
been made in the following paragraphs.

THE MARKET. Jowaisa market of 2,404,031 people
with its illiteracy less than 1 per cent. One automobile and
one telephone for every five persons. A per capita wealth of
$3,539. There are 370,000 electric meters, and 9,000 indi-
vidual lighting and power plants in rural homes. The pars-
graph at the top of this page gives the most important
reasoris why Iowa is a rich,. prosperous market.

and make your sales campaign in Iowa a success. These SN : ‘ Lo

endorsements and the pledge of cooperation are explained

in detail in the book mentioned below.

ADVERTISING. The necessity of creating and main-

i consumers demand is, in the present day and age,

recognized as one of the most vital elements in successful

nlrlm'.‘ Every effort is justly made to reach through ad-

vertising, she largest percentage of the desired market at
the lowest possible cost.

The answer to this problem s simple. There are

Iowa’s pocketbook’s bulﬁin? $564,000,000 anerually 550,000 families in the state and the combined circulation of <
from crops, ,000,000 annually frem live stock, $70,000,-  the Iewa Daily Newspaper is 580,272. This complete cover- '

000 from poultry, $748,000,000 from industry, $55,000,000
from dairy products and $36,000,000 from coal—that is a
fair reprosentation of Iowa’s annual income. The most im-
rtant thing to rememnber is that from crops alens, Iowa's
gouying power in 1925 is 10 per cent greater thea in 1924.
DISTRIBUTION AND COOPERATION. Ne thne
need be taken on the question of freight and transportation
costs, that these are reduced to a mimimum is self evident.
State jobbing associations and retail distributors have
heartily endersed

age and 100 per cent tion can be bought for only
$1.82 per agate line. Where clse can advertising be bought
so chesp?. Ask your distributor what form of advertising
mediuim he belleves is most productive. -

Sinee much consideration is given to ‘“Reader Confi-
dence” and “Reader Interest” let us add that more money
is spent in Iowa for Iowa Daily newspapers than
s t for 9 leading national magasines, 2 state and 7
national farm papers and four weman’s.national magazines

the Iowa Plaa and the Iowa publishess  eombined v
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T NEW W TOWA BOOR *‘M‘T N oon-
tains the latest and mest sempiete end data on the Rich Jowa Muriet, its dis-
tributing facilities, analysis of pepulatien, sutomseblles, public utiities, news-

paper circulation, rates, etc. It is of intesest to every , advertising
manager, and salesman. Send for it to-day. WAN be sent free te of business

The IOWA DAILY PRESS ASSOCIATION

COUNCIL BLUFFS, IOWA

Ames Tribwme Dav: rt Times town Chy
Atlantic News Telegraph Des Moines Capital A Xeokuk Oale .
c News Republican Des Mcines Reglster and l(g
lington Qazette Tribune-News
wriington Hawk-Rye Dvﬁmquc Telegraph- Mpaon City Qlobe-. we..‘]“
chlr'inpldl Quaaette erald sedte m
Centerville Towegian & Dubuque Times-Journad Muscatine Journa! Wat T ™

Citizen Pt. Dodge Messengec & Newton News

Council s Nonparell Chronicle g wein R
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Webster Oty
Jousmal
Davenport Demacrat Pt. Madison Democrat alecsn Hesald




