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W hy IOWA is One of
the Richest Markets in the World

Ten per cent increase in 1934 crop 
value making total of 564 milliona 
dollar«.
The Iowa oecn crop it  greater:hi 
▼alue than the wheat crop of Canada 
or Argentine.
Iowa ia F IR S T  in par capita wealth.
Iowa ia F IR ST  in number of auto*
mobile* on farm*.
Iowa Is F IR ST  in value of corn, 
oats, horse«, hogs, poultry and egga.
Iowa is F IR ST  in value of farm  
lands and building«. •
Iowa is F IR ST  in total value of 
farm products.
Iowa ia F IR S T  in combined valno 
of live stock..
Iowa ia F IR S T  in total value of 
farm property.

I

Iowa ia F IR 8 T  in percentage of 
farm land improved.
Iowa is F IR S T  in 'low  illiteracy. \
Iowa ia F IR S T  in farms equipped \ 
with telephone*-

ell it at Home va’;

**•2-4 s Much h a t been eaid about "B««Mnf the Fat e# OeM at the Bad a f jh a  
Rainbow," and “The Orate on\tbe Other FeUow’a Yard Alwapa Looking 
Greener," b u t a few cendltiona abating in Iowa to-day are the beat anamplae 
of theee proverbs. Therefore thia meaeage i* directed te  thoaa few Iowa 
M anufacturers who are now merchandising foreign markets a t a much 
greater sailing coat than ia necessary in their hones state—IO W A ■ one of 
the riahoat teeriteriaa fat the warid.
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ANALYSIS of a contemplated market is of vital import- 
• ance. A brief outline of the important factors neces- 

fc sary for a successful merchandising campaign haa 
been made in the following paragraphs.

T H E  MARKET. Iowa is a market of 2,404,031 pe«pl« 
with its illiteracy less than 1 per cent. One automobile and 
one telephone for every five persons. A per capita wealth ol 
$3,539. There are 370,000 electric metera, and 9,000 indi­
vidual lighting and power plants in rural homes. The para­
graph at the top of this page gives the most important 
reasons why Iowa ia a rich,, prosperous market.

Iowa's pocketbook's buldging, $564,000,000 annually 
from crops, $406,000,000 annually from live stock, $70,600,- 
000 from poultry, $745,000,000 from induitry, $55,000,000 
from dairy products and $36,000,000 from coal—thet Is a 
lair representation of Iowa’s annual income. The moet inv

rortant thing to remember ia that .from crops atone, Iow as 
uyiiig power in 1935 la 10 per cent greaser than in 1634. 

DISTRIBUTION AND COOPERATION. We Urns 
need be taken on the question of freight and transportation 
coats, that these are reduced to a minimum ia self wMw t  

State jobbing associations and retail distributors have 
heartily endorsed the Ievva Plan and the Iowa.-““ 4-1----

listed below wttl.actually help you gain proper distribution 
and make your sales campaign in Iowa a success. These 
endorsements and the pledge of cooperation are explained 
in detail in the book mentioned below.

ADVERTISING. The necessity ef creating and main­
taining consumers demand is, in the present day and age, 
recognised as one of the most vital elements in successful 
selling. Every effort is justly made to reach through ad­
vertising, the largest percentage of the desired market at 
the lowest possible cost.

The answer to this problem is simple. There are 
350,000 families in the state and the combined circulation of 
this Iowa Daily Newspaper is 560,272. This complete cover­
age and 100 per oent cooperation can be bought for only 
91.62 per agate Une. Where else can advertising be bought 
•o chawF. Aak year distributor what form of advertising 
medium be believes is most productive.

amok consideration is given to "Reader Confi-
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dance’* and "Reader Interest’’ let us add th a t more money 
ia spent w a n d y  in Iowa for Iowa Daily newspapers than 
ie spent for 9 leading national magasinee, 2 state and 7 
national farm papers and four w e n ^ ’a natkmal magazines

ta in «  th e  la te e t  o 4  « M i t  w n p k e  ■■■■......... ■ -
tributing facilltie«, anaiyafo of yapalatfan, eats 
saper circulation, rataa, ale. h k  d  in ten te  te  
m anager, an4 talesman. Sand foe H today . W M  he i 
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The IOWA DAILY PRESS ASSOCIATION
COUNCIL BLUFFS. IOW A

Aim *  T i f t w e
Atlantic N ew * TelwraF*»

Be N ew * Republie*. 
a f to a  G u e tte  
a c to n  Hawk-Bye 
Cedar Rapid* Ocaefte 

Centerville Iow egian A 
Cltiawi

Council Bloffe Nonpareil 
H ireepoft Bfmocret

P avewyort Time»
Des M oines Capital '  
Dee M oines R e c ite r  and 

Triaune^New« 
D ubuque T e le frrpk - 

H era ld
D ubuque T im es-Joum d 
F t. D edye M eiseager A 

C hronicle
Ft. Madieon D im tc n t

l e w  C fo  Frem C htee.
Xeokak ( k k U t t

Mgeon City Wabe* 
Qasteie

Maecetine Jaarnal 
Newton Newe 
Qelwein K e l te r  
Oikal.esa H en ti

Waterloo 
Crofter 

Wateno« Tri 
W teatar Ohy
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