
Housewife
T HE average Iowa housewife is a daily newspaper reader. She steps from an automobile when she shops or attends the matinee. Her clothes are in the mode. Her children are healthy and happy and regu­larly attend one of the many thousands of modem, well equipped schools and colleges in Iowa. (Iowa leads all other states in low percentage of illit- eracy). And through her, are these children supplied with the necessities and luxuries of life.

Iowa iB indeed a wonderful market in which to merchandise your pro­ducts. r
For example, she represents 380,000 homes furnished with electric light and power, 161,000 homes using gas, and practically as many homes with modem bath, running water and modem heat. Less than one-half of the 380,000 homes in Iowa using electricity are now using electric irons; less than one-fifth are using fans, toasters, vacuum cleaners, etc.
Many thousands more of her represent sufficient buying power to ac Quire all these things, and more. The 1924 IOWA crop value of 564 million ¿ollars is an increase of 10 per cent over 1923.

The average Iowa housewife 
is the buying representative of 
an above-the-average family. 
S h e  represents purchasing 
power and is in the market for 
the best the market produces. 
She is a shrewd buyer, but un­
hesitating in her selection of 
advertised commodities with 
apparent value and utility. She 
reads-the Iowa dailies, and is open to conviction.

Your "Iowa Daily” Advertising Dollars Bu$7 
These Merchandising Services— In Addition 

to Full Value in Newspaper Space

Standards of Merchandising Practice oy The Iowa Daily Press Association
f  -t

1. We will study the local market and trade territory and be able to report intelligently thereon for both Iccal and national advertisers.2. We will be prepared to furnish a complete accurate list of retail grocers, retail druggists anti ô -her lines of retail business both in the newspaper’s home city and in the more important towns in the suburban territoiy covered by the newspaper’s circulation.3. We will introduce the advertiser’s salesman te a number of the key retailers and to advise the advertiser v as to relative sales standing of competitive products.4. We will urge retailers to feature displays of nation­ally advertised products in their windows, and to furnish the advertiser with the names of stores who will make use of window displays. The newspaper is not, hovfever, to be expected to trim windows. Newspapers having special display windows will give the advertiser the use of these windows for a specified week.5. We will make market investigations for prospective advertisers, but will insist that the identity of th ^  pro­posed advertiser be first made known.
6. We will urge local retailers to mention the adver­tiser's product in their own ads, thus tying up with the campaign.7. We will on receipt of contract, if desired, a multigraphed letter to a list of retailers in their territory telling of the campaign, furnishing the stationery without charge to the advertiser. The advertiser is in turn ex­pected to repay the newspaper for postage, multigraphing and other incidental expense.

Speak to This Lady 
Through Iowa’s Daily Newspapers

Keeb in mind, always, that, this lady represents APOVE-THE-AVERAGE purchasing power. She is a preferred prospect for all merchandise that enters or af­fects the prosperous homes.
As srmA\ she buys, or influences the buying, of such particulars as Wearing Apparel, Furniture, Foodstuffs, Home Decorations, Automobiles, Musical Instruments, Soaps, Toilet Preparations, Plumbing, Paints and Var­nishes, Floor and Wall Coverings, Cooking Utensils, Tablewear, Jewelry, Toys and Games, Educational Facil­ities, Heating, Lighting, Fixtures and Aopliances. Ahd so on ad infinitum.
This average Iowa housewife spends more money an­nually for Iowa daily newspapers than she' does for 9 national magazines. 2 state and 7 national farm papers anti 4 womans national magazines combined.

I Speak to her through her chosen medium.
There are approximately 550,000 families in the state of Iowa. The combined Iowa circulation of the Iowa daily newspapers listed below is 580,272/—indicating com­plete coverage and very little duplication.
The combined rate of all 31 papers is but $1.82 per line. Where can your advertising dollar buy more? Advertiss SELL in Iowa through the daily papers. •

D m  Moines Capita] Dubuque Telecraph- Herald DabaPort Dodga M« ratd Chronicla Fort Madison Democrat Iowa City Pram Citizen Keokuk Gata City Marshalltown Tlrace- RepublicanMaaon City Olebe-Gaaatta *- V isee

M acrthee Jeeewf! & Newe-Tvfc o r  Newton New,Oelwein Register Oekmlooea Herald Ottumwa Courier Sioux City To-rnal Sioux City Tribun«W a thin f t  on Journal Waterloo Eveninf Courier Waterloo Tribune Wabater City Fre Journal

Send for
The new 1925 T O W /" book five« specific informat» <n that any sale« manager, advertising manager, manufacturer or ad- vertisme .Agency, ahoold con­sider when planning adver­tising and sales campaigns in Iowa.Write for your copy today
These books are sent free to representatives of buainesi f i r m s  ( o n l y )  who have m e r chandi ai  n f  p r o b l e m *  that coold or do relate to the State of Iowa. In writinf for, a booklet use your buaine** sta­tionery and state your reason for askfnf for infor-
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The Iowa Daily Press Association
COUNCIL BLUFFS, IOWA
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